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A handbook that gives students a clearer
overview of their learning pathway with

I inequality
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Actions of students at 24 majors oriented toward Al and the
a,mOng FPT University have digital economy, together with a clear, G
. supported the goal of comprehensive four-stage roadmap. It also |
“Reduced Inequalities” 2% a0l P05 A highlights financial aid policies, including
Coun rle S Secsda Y © Qifph ) Munderbind scholarships up to 100%, underscoring LIPY=
| o ik FPTU’s commitment to expanding learning rw .
Fairmess in opportunities for all students. »? e
dmissi Freshmen Welcome Guide g <
a m ISSIO“S | A “compass” for new students that explains i B M
SUSIAING - R how the university operates and what MEP SN0
AN services are available: rules and regulations,
ﬁﬂﬂ Education financial information, student-support 3
resources, contact channels, and guidance _ CAM NANG
Now in its fifth year at FPT University, o — S on using the FPT Academic Portal to view TUAN LE DINH HUONG
SchoolRank—a free, nationwide timetables, attendance, gnq more. This
benchmarking tool developed by FPTU— | - | o ensures a transparent, ghsmpllned, and well-
assesses the academic performance of high n f:ifr;'; addition to l::jelEr:;jn?:;?s:arzguuTSﬁ;r:I:E = | supported learning environment.
SCh_OOI students acr(.)ss Vietnam. FPT University applies four admission methods: BI’OtheI‘S & SiSterS Orientation Week Handbook S— g 505
Fal_r access for all high school students The Orientation Week Handbook is a , -
nationwide. The Brothers & Sisters Club is FPT University’s peer-to- dedicated guide for matriculation week,
Any student can self-assess and see their _ _ _ peer model where students support students, helping summarizing the enrollment/orientation
national ranking based on transcript GPA or Evaluation of High School Academic freshmen integrate quickly from their first weeks timetable, the English placement test, N NP e
high-school graduation exam scores. Record tAcademic Transcript) through welcome activities, orientation, Q&A, and and key milestones such as Club Day and 1R ifji:i: ..: ,.:
Beyond assessment, SchoolRank guides | | ac.a.demi“c reminders. .En,’,tering its ninth year with the Convocation Day. It condenses Bractilcal ” ; EQ’; A
FPTU’s admissions priorities: applicants Achieve Top 50 (or Top 55 for ﬁrst-gf_-neratlnn spirit of Inng — Sustalp, B&S is innovating its gupport modules (un|v§r3|ty study Sk'l||S,. Al Flrsjc,. l'lF""“ -
who are First-Generation college students stuclent:.a) on tl_-.e 2025 SchoolRank high-school methods whllg upholdlng |.t§ core values of dedlcatl.on IT systems gw.d.e) and expengntlal activities "l '1 'l'”m "
- : - academic ranking at schoolrank.fpt.edu.vn, and and community responsibility. With mentors alongside (Vovinam, traditional musical instruments, | ‘h LT
and those facing educational disadvantage y resp y g " Wi
_ " 9 ) _ 9 have a = 21 total for the Grade 12 Semester 2 them. freshmen : fid : i i i | B
receive additional consideration. _ oldl : , grow in confidence, master the skills first aid & emergency response), along with -
| _ subject combination [Math + any two subjects]. to study and live at FPTU, and set clear personal reporting requirements and a collection o UG L ST
Since 2021, SchoolRank has been a point goals early on. B&S fosters a culture of mutual of school songs—helping new students -
of pride in FPTU’s contribution to inclusive support, where senior cohorts steadily guide the next integrate quickly. 2
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I Campaign to bring Al and STEM to the community

A

o Oxford ELLT, UK
This company’s 2024 global campaign

delivered a 1,500% surge in website traffic and
10% growth in test bookings across South Asia
and Central Asia. Using a bold, student-focused
word ladder creative, it built brand recognition
among millions through omni-channel

outreach, PR, influencer, and OOH activations.

{ itute of

estoga College Institute of
g;nolagy & Advanced Learning,
Canada - 2024 International Student

— FPT University’s campaign “STEM Education in the Age of Al” has i
{ — } brought Al and STEM education completely free of charge to the PIEﬂneer Awards 2025 Wlnner

\ 4 community. With the campaign “STEM Education in the Age of Al,”
More than 15,000 school principals, teachers, and students from over 30 which delivered free STEM and Al education to 15,000+

provinces and cities across Vietnam have benefited from the program. principals, teachers, and high school students across 33

Inspired by the spirit of Vietham’s earlier generations who once provinces and cities nationwiQe, FPT University (FPTU)
eradicated illiteracy, FPTU lecturers, students, and support teams are outperformed.many global universities to win the PIEoneer
now determined to eliminate “Al illiteracy” within the community. Awards 2025 in London.

With its pioneering and creative spirit in technology, FPT University was The award recognizes FPTU’s efforts to bring knowledge to =
honored with the PIEoneer Award 2025 in London, UK. the community and affirms its pioneering role in the Al era. i

st 4 Queen's University Belfast & PingPong
Digital, UK - Bridging Research &
Reputation: Queen’s Inspiring Experts
Campaign in China
5 etnal This campaign creatively localised research
education in the age of Al storytelling for Chinese academics and the
This campaign delivered free Al training public. Combining targeted, evidence-based
high school leaders, outreach with engaging video content,
udents across Vietnam and it boosted QS research votes by 325%,
boosting FPTU's brand, improved rankings, and increased Chinese
ments, and establishing it as student recruitment - strengthening the
hnology education leader in university's global research reputation.

@ RMIT University Pathways, Australia
Londonist DMC, UK - Start Smart - Student voice on TikTok

This campaign delivered record bookings, This student- and alumni-led TikTok strategy
genergnng over £1.6 million revenue and transformed international marketing by
feach!ng nearly 3 mi!lion students. By showcasing authentic student life and
Comblnmg tech-inspired inc_eptives, engaging  Melbourne experiences. Growing from 90 to
Swrytelhng. andvtargeted digital marketing, 189,500 followers with multiple viral videos,
the campaign reinforced Londonist's position  the campaign built a genuine connection

25 3 student-first, innovative accommodation  with prospective students.

leader in London’s competitive market, i

@ The University of Mancheste!
r:cﬁi?(zgz‘fﬁgﬂg l{JK -?are toA Dream Waterfall, UEY- Do Things Difrfgrently
e s e ar‘zgrs ormed its global  This bold campaign captured the university's

e eness by 200%. rebellious spirit to inspire North American
! Y 21%, and expanding students. Launching at SXSW with authentic
;tudent stories and innovative digital assets,
it exceeded engagement targets, increased
US applications by 21%. and positioned
:\j?nchister‘as a top-choice destination for
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